
Cornerstone Initiatives & Events

AAF-Amarillo is proud of its rich involvement in our community, government relations and many more
activities that benefit club members and our local area at large.

Here, we outline five broad initiatives we focused on this year.

Initiative 1: Government Relations and Awareness of Broad Advertising Issues

We know the importance of being the “unifying voice for advertising” and ensuring that AAF-Amarillo
members know that the AAF is an important voice in the government for keeping jobs tax free, among
other important legislative efforts, such as privacy. Because of this importance, AAF-Amarillo always
retains a Government Affairs Chair on its board, who focuses on specific goals:

Day at the Capitol/ Day on the Hill

○ Specific Goal: To participate in and provide education to our membership about
national-level issues that affect the advertising industry, specifically by participating in
Texas Day at the Capitol, a yearly event organized by AAF-D10 and National AAF Day
on the Hill.

○ Event Details: The AAF-Amarillo Government Affairs Chair served on the District 10 at
the Capitol event committee and helped to secure legislators from around the state to
meet with local chapters, in addition two other AAF-Amarillo members served on this
committee helping with marketing and logistics. Amarillo organized a local watch party
to attend Texas Day on the Hill on March 1, 2023. During the event, we learned about
and discussed privacy policy, advertising tax and many other issues that could affect our
industry. We heard from speakers Clark Rector and GSD&M’s Duff Stewart, along with
the state government reps for Texas, Arkansas, Oklahoma and Louisiana. We spoke with
representatives and offered our assistance as resources in the advertising industry,
specifically our representative John Smithee who was contacted for the event by our
Government Affairs Chair. Eight AAF-Amarillo members attended the in-person meet up



(Exhibit 1a-1b), and seven Amarillo-area individuals watched the event remotely via the
Zoom link.

○ Target Audience: AAF-Amarillo members and the community.
○ Strategy:We used our available communication tools to promote this event to anyone

interested in government affairs as it relates to advertising.
○ Execution/Tactics:We emailed the membership with the link to the virtual event, we

promoted on social media, and we made mentions at membership meetings.
○ Additional Results: As a culmination of our hard work, we were proud to send two

AAF-Amarillo members to the AAF National Day on the Hill event on March 23, 2023,
in Washington, D.C., where we personally met with several legislators and made valuable
connections, should these representatives ever need our assistance or guidance when
legislation comes across their desk that pertains to the advertising industry.

Legislative Efforts with AAF National
○ Specific Goal: Additionally, the AAF-Amarillo government affairs chair keeps a close

eye on advertising issues nationally and regionally and delivers information to the
membership.

○ Event Details: Our club participates any time Clark Rector requests our help to support
or block legislation. Specifically, we recently wrote to representatives with our concerns
about a piece of HB4 in Texas, which focuses on privacy and ensuring that policy
matches ones being formed nation-wide. (Exhibit 2)

○ Results: The legislators were pleased to receive our information and know that we are
here for them as a resource.

Understanding Local Government

○ Specific Goal: Additionally, the AAF-Amarillo government affairs chair in coordination
with the programs chair knows it’s important for our club members to understand the
work of the local representatives.

○ Event Details: In September, AAF-Amarillo was proud to host Mayor Ginger Nelson,
providing the State of the City. Mayor Nelson provided insight into many of the successes
that the City of Amarillo had this year. (Exhibit 3 )

○ Results: AAF-Amarillo had more than 30 people attend this luncheon, who became
informed on new business, projects and inner workings of city government.

Initiative 2: Diversity, Equity and Inclusion

In AAF-Amarillo, we celebrate our diversity, and we regularly solicit member feedback on where we can
improve in diversity, equity and inclusion efforts. This year, we set out to work on three facets of DE&I
for Amarillo programming, Mosaic Awards and club/board make-up.



The first goal was to ensure our programming is diverse and includes voices not always heard in our
community. This year, AAF-Amarillo had speakers from all over the country of different ethnicities,
genders, races and subject matters. We host 20 programs a year, so it is important that we ensure our
topics are diverse and delivered by speakers who aren't always top of mind.

● Three of our successful member programs focused on DE&I:
○ Event details: Creating a Culture of DEIB in Your Organization with Dr. Yvett Allen

Moore (October 2022), The Hispanic Market in the Panhandle sponsored by AM de
Amarillo (May 2022) and Living in a Cross-Cultural World is Beautiful with Aldo
Quevedo (Mid-April 2022) (Exhibit 4a-4c)

○ Target audience:Marketing/communications/advertising professionals, business owners,
members, prospective members and students.

○ Method of promotion: Email blasts, social media, meeting announcements and word of
mouth.

○ Average attendance: 30-45 per program with the biggest being the Hispanic Market
program.

○ Strategy:We use Eventbrite and social media to collect feedback on speakers and
programs and to get ideas for future programming.

○ Execution:Marketing messages were sent out via email multiple times and on social
media for each program. We also recorded the programs and shared information on our
closed social media Facebook group for members who could not attend.

i. DEIB messaging was “To truly have an organization that exemplifies Diversity,
Equity, Inclusion, and Belonging, those principles must be ingrained into the
fabric of the organization. This session will take participants through a discussion
to assess their current organization climate and learn tools that will help them
make the case for DEIB initiatives at their organization, develop strong DEIB
initiatives, and ultimately create an organizational culture that does not just talk
about DEIB, but that moves forward with action for DEIB.”

ii. Based on their personal and journalistic experience, The Hispanic Market in the
Panhandle co-presenters Yolanda and Alejandro of AM de Amarillo offer a brief
vision of the Hispanic community from a historical, social, and economic
perspective, and how its presence in this area has triggered a suggestive and
potential market in all areas, especially for trade in general.

iii. For the Cross Cultural world, messaging was “The fabric of America has
changed forever, but the advertising industry is still catching up. Let’s review
some of the most impactful creative work from multicultural agencies in recent
years. At the end of the session, we will analyze and discuss some key takeaways
we could implement in our day to day, to create more effective ideas.”

The second goal was to award a MOSAIC ADDY:

● Specific Goal: Each year, AAF-Amarillo hosts its American Advertising Awards gala in
February to celebrate the creative excellence in advertising throughout the Panhandle. We hosted



the 2023 gala on February 24, 2023. The club saw 150 people in attendance, and entry numbers
were strong compared to many other clubs in the district. The American Advertising Awards
chair was Jody Reynolds. We specifically ensured the judges were prepared to award a Mosaic
Addy and selected diverse, talented judges.

● 2023 Event Details: Entries | Professional: 112 Student: 41 = Total 153 entries
○ Judges were A.B. Barrera, Danielle Salley and Peter Illiopolis

● Execution: AAF-Amarillo awarded a professional Mosaic Addy during our 2023 American
Advertising Awards gala. The Mosaic award was given on February 24, 2023 to Panhandle-Plains
Historical Museum for Quinceañera Traditions video and marketing series. (Exhibit 5a-5b)

The third goal was to ensure AAF-Amarillo supports District Wide Mosaic Award initiatives:

● AAF-Amarillo fully supported the District 10 Mosaic Awards.
○ Event details:We knew that by supporting this initiative, we would have a bigger

platform to recognize those “doing the work” in our community and showcase it across
Texas, Arkansas, Oklahoma and Louisiana.

○ Target audience: AAF-Amarillo members
○ Execution: Yolanda and Alejandro for AM de Amarillo were nominated as Amarillo’s

Mosaic Star and Anna Parsons as Ad 2 Mosaic Star. This award recognizes one
individual selected by each of the Tenth District clubs for his or her work in their
community promoting the ideals of diversity, equity and inclusion. These individuals
have demonstrated unwavering belief in this cause through mentorship, leadership and
support of D&I initiatives. This event will happen in April, but nominations and award
selection took place in January 2023. AAF-Amarillo has committed to purchasing a table
for these individuals and club members to attend in April. (Exhibit 6)

The fourth goal was to support a local DE&I magazine spread with Am de Amarillo.

● Event details: Am de Amarillo approached board member David Meraz with the opportunity to
feature AAF-Amarillo female leaders in their upcoming Mujeres De Amarillo issue and event
celebration.

● Target audience: Amarillo Community for the magazine and Hispanic readers
● Execution: This year, four women from AAF-Amarillo were selected to be in the Mujeres issue,

which focused on female empowerment and the event to photograph and celebrate these women
was held in April 2022 at a local restaurant in downtown Amarillo. (Exhibit 7)

The final goal was to ensure our club remained diverse and attuned to DE&I issues in our community.

● Event details: Each year, we review our board leadership to determine those who do not have a
seat at the table. We are happy to report that we have a diverse board that reflects our community.



● Target audience: AAF-Amarillo members
● Execution: This year, we continued reminders to club members that board membership is open to

anyone interested. We received good responses, and we filled our board positions with qualified
people who reflect our community. DE&I is on each board agenda, and we discuss the
programming and educational efforts surrounding DE&I to ensure we are providing quality
opportunities for our club members. We also discuss prospective members and send emails or
visit their place of business to join.

Initiative 3: Education and Community Education Partnership

One of the goals of the AAF is to develop the industry’s future leaders. AAF-Amarillo has created two
strong community partnerships with Amarillo College and West Texas A&M University, focused on
doing just that. In addition, AAF-Amarillo is a staunch supporter of the District 10 GAP Fund.

Partnership with local colleges and universities: West Texas A&M University, Amarillo College and
Texas Tech University.

We have for years supported the West Texas A&M University (WTAMU) AAF chapter and NSAC
program through monetary gifts (of $1,500 each year) and guest speakers in their classrooms. This year,
West Texas A&M University decided to forgo the NSAC competition, so AAF-Amarillo found other
ways to keep them engaged. This year, we focused on graduating seniors, sharing about our advertising
community and working to secure more student American Advertising Awards entries.

Secondly AAF-Amarillo has long wanted a partnership with Amarillo College. Newly elected Education
Chair Johnny Lawhon was able to forge new relationships because of his attendance at AC. He focused
on sharing about our advertising community and working to secure more student American Advertising
Awards entries.

In addition, AAF-Amarillo maintains a communications endowed scholarship at Texas Tech University,
which is awarded each year.

Senior Mixer Event:

● Senior Mixer Event Details: The first event we hosted was a mixer between AAF-Amarillo, AD
2 Amarillo, WTAMU Communication Alumni Network (CAN) and the WTAMU graduating
seniors and graduate students. The event was hosted in May and December at WTAMU. Each
organization was able to present to the seniors about membership and getting involved. There was
food and networking.

● Senior Mixer Target Audience:West Texas A&M University communication graduating seniors
and members of each group.



● Senior Mixer Method of Promotion: Promotion was done in partnership with CAN,
AAF-Amarillo, Ad2 Amarillo via social media as well as each professor emailing their seniors to
attend. (Exhibit 8)

● Senior Mixer Execution: The event was held in May and December, just before finals, for
maximum attendance. Food and non-alcoholic beverages were served to entice students to attend.
After about 30 minutes of mingling, each organization gave a 10-minute presentation about what
they can offer students post graduation. Each speaker focused on how each organization is unique
and will benefit the students.

● Senior Mixer Results: Seven to eight graduating seniors attended each event along with
representatives from each organization. It also resulted in three new Ad 2 members for the
organization who will eventually become AAF Amarillo members.

Soliciting Entries:

● American Advertising Awards Entry Drive Details:We hosted two events at West Texas A&M
University to encourage and assist with American Advertising Awards student entries. During the
first event, we had a table in the commons area of the Fine Arts Complex, where we assisted
students with questions about submitting their entries to the competition.The second event we
hosted was in a conference room in the Fine Arts Complex, where we held student help sessions
to guide them through the submission process. Both these events were hosted in December.
Furthermore, we stayed in close contact with instructors at both Amarillo College and WTAMU,
providing any help or information they needed.

● American Advertising Awards Entry Drive Target Audience:West Texas A&M University
and Amarillo College Students.

● American Advertising Awards Entry Drive Method and Promotion: Emails were sent to
instructors about student entries along with a flier advertising the two WTAMU events.

● American Advertising Awards Entry Drive Execution: Constant contact was kept with both
AC and WTAMU leadership regarding student entries.

● American Advertising Awards Entry Drive Results. 41 student entities were submitted (up
significantly from the previous year). (Exhibit 9)

Gap Fund Donations:

Each year, AAF-Amarillo supports the District 10 GAP Fund with a donation between $1,000 and 3,000.
This fund is incredibly important to D10 and the future of advertising in our markets.

● Details: What is the GAP fund? Collegiate teams working toward the National Student
Advertising Competition (NSAC) national finals must first compete at the District level. The
GAP fund helps to make it affordable for student teams to enter and compete in the District 10
NSAC each spring. Rather than pass the entire cost to each NSAC team, this fund helps fill the
gap in funding to make it possible for students to have the experience of being immersed in a real
marketing campaign for a national brand. Our donations to the GAP fund provide ongoing
funding for student team travel and other expenses needed to compete at the District 10
competition. (Exhibit 10)



● Target Audience & Method of Promotion: Each year, AAF-Amarillo hosts a raffle at the
American Advertising Awards and at most club meetings to raise GAP funds. We also ask our
members to give in honor of their workplace, colleagues or purchase their own membership
through the District 10 website.

● Execution and Results: This year, AAF-Amarillo is hoping to raise at least $3,000 for the club to
donate in April. Last year, we gave $1,750 in donations to the fund.

Initiative 4: Hosting a Local American Advertising Awards Gala

● Specific Goal: Each year, AAF-Amarillo hosts its American Advertising Awards gala in
February to celebrate the creative excellence in advertising throughout the Panhandle. We hosted
the 2023 gala on February 24, 2023. The club saw 150 people in attendance (on par with
attendance the past few years), and entry numbers were strong compared to many other clubs in
the district. The American Advertising Awards chair was Jody Reynolds. (Exhibit 11)

● 2023 Event Details:
○ Entries | Professional: 112 Student: 41 = Total 153 entries (Exhibit 12)

■ We saw a slight increase this year in professional entries and a huge increase in
student entries.

○ Judging Periods
■ We implemented a new system this year to help with workflow and organization.

We split virtual judging into two waves:
● Student virtual judging took place December 5-9, 2022
● Professional virtual judging took place January 7-11, 2023
● We tried this system as a way to get ahead on Gala video production and

trophy/plaque/certificate creation. This proved to be helpful to the video
and trophy vendors, and our judges appreciated the break between the
judging sessions.

■ Our three virtual judges were from Laredo, Texas; Columbia, South Carolina;
and Tampa, Florida.

○ The American Advertising Awards Gala was at Reed Beverage Event Facility on Friday,
February 24, 2023. (Exhibit 13)

● Target Audience: Professionals and students in our community
● Strategy: Promoted via email, social media and at our programs. We encouraged both

professionals and students to enter the competition and to attend our gala in February. We even
thanked the sponsors after the gala. (Exhibit 14)

Initiative 5: Broadway Spotlight Series Ad Sales

Specific Goal:We focus heavily on our community and continuing education for our members. We fund
these efforts through a 20-plus year partner-program with one of our members, the City of Amarillo, Civic
Center Broadway Spotlight theater productions. Our membership sells advertising space for the Broadway
Spotlight program, and we split the ad sales with the City of Amarillo. The proceeds we generate from
this endeavor are given back to local nonprofits in the form of grants and primarily used for education and
training for our members in the form of local programming. (Exhibit 8)



Event Details: This year, we raised more than $10,000 in sales with the help of our Ad 2 Amarillo sales
team and board.

Target Audience: Audience 1 is businesses in our community to purchase the Broadway Spotlight ads;
Audience 2 are nonprofits and AAF-Amarillo members, to receive the benefits of the program and
understand where the funds come from.

Strategy: Nonprofits we have financially supported with these funds include:

○ Sunshine for Charlotte Fun Run for Ronald McDonald House ($500 donation plus
provided six AAF-Amarillo member volunteers for the event, including set up, tear down,
course management and food and beverage stations.) (Exhibit 8b)

○ West Texas A&M University Celebration of Diversity (nine AAF-Amarillo members
attended) (Exhibit 8c)

■ One AAF-Amarillo member, Education Credit Union, was honored for its
community efforts in diversity during this event.

■ AAF-Amarillo purchased a table and tickets to attend and support.
○ Texas Tech University Scholarship: AAF-Amarillo has long been a supporter of students

in our market in a variety of ways. We provide scholarship money to both Amarillo
College as well as West Texas A&M University. We have supported both institutions in a
variety of ways including financial contributions. About 40 years ago, AAF-Amarillo
made the decision to expand our financial support to other markets. We made the
commitment to give Texas Tech University in Lubbock, Texas, $10,000 in support of a
scholarship providing support for qualified advertising students. This scholarship is not
exclusively funded by our chapter, but rather it is a collaborative effort coordinated by the
Texas Tech Foundation. We are proud to be the original investor in this particular
scholarship that has grown to help many students over the years. Our "thank you" is the
letters and thank you notes we get every year from the university and the recipients. The
notes always tell a story of appreciation and need and how we were able to make a
significant difference in the life of a young person and future colleague.

Conclusion:

AAF-Amarillo is proud of its longstanding traditions of giving back to our community, supporting our
membership, participating in government affairs and doing our part to foster a diverse, inclusive and
welcoming organization. It’s our hope that these traditions will continue to better our industry and our
professional lives for many years to come.



Exhibits

Exhibit 1a: Texas Day on the Hill Watch Party

(In the Zoom screenshot, many of the AAF-Amarillo attendees are in the top corner in the
boardroom)

Exhibit 1b: Promoting Day at the Capitol



Exhibit 2: Letter endorsed by AAF-Amarillo government relations chair to representatives
concerning the HB4.













Exhibit 3:



Exhibit 4a: Diversity Speakers

Exhibit 4b



Exhibit 4c



Exhibit 5a: Mosaic Award Winners

Exhibit 5b: Mosaic Award Creative



Exhibit 6: Mosaic Stars

Exhibit 7: AM de Amarillo Photoshoot Mujeres



Exhibit 8: Winter Social



Exhibit 9: Student Flier for Award Entries



Exhibit 10: GAP Fund

Exhibit 11: Amarillo American Advertising Awards



Exhibit 12: Amarillo American Advertising Awards Student & Professional Winners



Exhibit 13: At the Event

Exhibit 14a:



Exhibit 14b:

Exhibit 15: Broadway Spotlight Sales Piece



Exhibit 16a: Sunshine for Charlotte

Exhibit 16b: WTAMU Diversity Event- Celebration of Color


